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MODULE 4: THE BUSINESS SIDE OF AUTHORSHIP

TOPIC 13: How to Create Responsible Social Media Presence

Social media is a powerful tool for you to do many things, good and bad. It has
come to stay with us. Anyone who wants to make real progress in his career or
profession must find ways to connect, responsibly, with the Social Media. It’s not a
matter of “I don’t like it”. You need it!

The challenge is to understand how to use this iniquitous platform to promote your
own cause and enhance your economic opportunities. There a few questions you
need to answer in order to give yourself clarity on how to use the platforms.

1. Why are you on Social Media?

As an author you will definitely need to be active on the social media – SM. But the
questions is; “Why are you on the Social Media”?

The answer to this question will determine how you engage the platforms and
which platforms you will deploy for your advantage.

Many people get on SM to socialize, but to socialize for what? If you want to make
money or advance your author career or any cause you are interested in, you must
approach SM with a clear purpose and with a business mindset.

As an authorpreneur, you shouldn’t be on SM to just to display yourself; to have
fun; to merely have people click on your comments/posts, or to fight and argue
with people over issues they post.

You should be on Social Media for one thing: to Socialize for Business and for
Impact.
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2. What Are You Offering?
You should be on the SM to offer Knowledge, Skills, Experiences, Products, and
Services, to which you expect to also get paid, somehow.

3. How do you do it?
For you to be effective and achieve your goal, you have to package your knowledge,
skills, product, and services in a way that will appeal to your contacts on SM. In
reaching out to them, you will need to use written words, audios, videos and
images. Therefore, you have to be deliberate and mindful of the words you use and
what you post. You must project yourself and the organizations you represent as
Brands in order to be taken seriously and become acceptable to SM contacts.

You must be kind, non-judgmental and non-adversarial. You have to be pleasant
with words. Your words will find you out and win you friends. As your contacts trust
your words, they will begin to trust your person, and then they will likely be ready
to buy the products, service or knowledge that you may offer to them. You must
never give the impression that you want them to patronize you or buy anything
from you. Always present yourself as a solution provider to their problems.

The following SM platforms are relevant to you

1. Face book – Pages, Group
2. WhatsApp Groups
3. Podcast
4. YouTube
5. Instagram
6. Twitter
7. Zoom
8. Telegram

Each of these platforms has its unique attributes and what makes it different. You
will have to learn how to use each of them to promote your books and all of your
intellectual products.

You must see yourself as a Brand.
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